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ASSIGNMENT ZONE

Pick one person (friend/family) and write down what needs are they driven by. 
Do they value certainty, are they driven by growth and contribution, do they 
need love and affection.

Once you pick the top need, write down the reason for each. Do this for all of 
the 6 human needs and see how they prioritize their needs and for what reason.

For example: If you have a friend who likes to travel a lot, have a lot of friends, 
keeps changing his/her job etc it means that the person is driven by the need 
for variety and cannot stick to certainty.

His need is variety and his decisions are predominantly driven by variety. 
So you would select variety as his/her #1 need. And then move to the other 
needs and see how they fall in the rank for him.

Do this exercise with not just one but multiple people. It will give you a better 
understanding of the principle on how different people think and make 
decisions differently.

So, this is the final lesson of this first module. Congratulations on having 
successfully learned the most important copywriting and psychology principles 
that help you understand the human mind.

Go through these videos again and again and keep practicing them so that 
you become a master of the human mind. Once you do that, you will be able 
to make great bucks by writing content that actually converts. 

Since you will be able to easily market any products or services as per your 
audiences' need. 

In the next module, you will learn about creating your data card 
and swipe files. Which is the first step before you actually go on to 
writing content.

Excited to see you in the next module! Till then, keep practicing all these 
psychology principles!
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